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STORYTELLING ACROSS TIME AND SPACE



“Just because environmental solutions are needed globally 
doesn’t mean there is one global solution.”

- Parag Khanna, How to Run the World



Calgary, June 2012 - www.watersummit.ca



REPORT OBJECTIVES
I. Highlight the central role water plays 

throughout the Canadian economy, with a view 
to improving how management of this vital 
resource can enhance national productivity 
and competitiveness.

II. Bridge the gap between research, policy and 
management practices to help diverse 
economic actors find a common platform for 
collaboration.

III.Identify strategic areas where creative, 
proactive intervention can position Canada as 
a progressive and influential voice for 
addressing water issues within and outside our 
borders.

NEW CONVERSATIONS IN THE AGE OF WATER

www.watersummit.ca



WaterInsight:
Building your Business Water 

Intelligence

water-insight.com



Innovolve’s open manifesto for 
driving breakthrough 
sustainability in the new 
decade is both an exercise in 
foresight, where we think 
sustainability is headed as a 
movement, and an invitation to 
the market to join us on this 
journey.

Resilient 
Cities

End-Of-Life 
Innovation

Global Greening 
Networks

Regenerative
Design

ABOUT THE INNOVOLVE GROUP





7 Billion



Source: http://www.bbc.co.uk/news/world-15391515





Leapfrogging ironies
More people own cell phones than have access to a 
toilet.

Source: Water.org



I. Population growth and water needs: By 2020, water use will need 
to increase by 40% to support 7.5 billion people (UN).

II. Agriculture and natural resources: Global diets changing in favour 
of more water intensive foods.

III. Urbanization: By 2030, 60% of the world population is expected to 
live in cities; water infrastructure requirements estimated to reach 
$22.6 trillion in the next 25 years.

IV. Industrial growth: Water demand will grow, availability will 
decline, and treatment requirements likely to increase.

V. Climate change: Greater frequency of extreme weather events 
changing availability of, and increasing vulnerability to water 
sources.

From Water Stewardship…



WATER RISK



Water Stewardship 
Meets Water Strategy

“39% of Global 500 companies 

have experienced significant 

negative water-related 

impacts that have had adverse 

financial, operational and 

reputational effects.”

- 2010 CDP Water Disclosure Report



Water Risk

“The Aqueduct project is a database and a suite of practical tools that 
measure, map, and explain water-related risks facing companies and 
their investors.”

www.wri.org/aqueduct



Water Risk



Source: Adapted from 
WRI Insights, Aqueduct

Extreme 
Scarcity

Scarcity Stress Abundant Surplus Ocean/
Inland Water

No DataAdequate

From Water Stewardship…



BUSINESS 



“For business, water management is fast becoming a key strategic 
tool. Companies are starting to gather the kind of information that 

lets them measure not just their water use and their water costs but 
also their water efficiency, their water productivity, how much 

work they get from a gallon of water, how much revenue, how much
profit.”

- Charles Fishman (Fast Company,  April 11, 2011)

A Fresh Take on Water Sustainability



Corporations taking action on water



Corporations taking action on water



 The "Every Drop, Every Ripple" campaign encourages employees to pledge to be good 
stewards of the "drops" they use and to be community-minded about the "ripples" they 
leave behind.

 Launched a microsite with a home water use survey that helps employees calculate how 
much water they use, along with easy conservation tips.

 Invites employees to pledge to conserve 5%-20% of their water use in the coming year.

As part of Molson Coors' broader 
campaign for corporate responsibility 
called "Our Beer Print,” the company is 
engaging employees on Molson Coors’
overall mission to reduce water use by 
15% per unit of production by the end of 
2012 (baseline year 2008).

Molson Coors Employee Engagement



Smart water



Sell water or sell water know-how?

“We have to be able to debate any issue. 
We’re selling oil. It’s finite. We’re selling 
natural gas. It’s finite. 

Water, it’s raining and snowing in Canada 
every year. Water is something that is not 
finite.”

The Right Honourable Jean Chretien
Co-Chair, Interaction Council



…to Water Strategy

I. Water Insecurity: Hidden water dependencies throughout the 
supply chain exposing companies to new risk.

II. Accounting for water: Financial reporting for companies as 
diverse as Intel and Coca-Cola beginning to include deeper water 
disclosure.

III. Competitive advantage: Companies like IBM are discovering that 
water costs embedded in manufacturing represent untapped 
opportunities for savings.

IV. Opportunities for water collaboration: Better understanding of 
the relationship between water use, energy and treatment costs 
is creating new opportunities for collaborative gains.



THE POWER OF COLLABORATION



Demonstration
Education
Verification
Integration
Acceleration
Transformation
Elevation

THE POWER OF COLLABORATION



sustainable development jizoku kanu na kai hatsu

possibility of continued existence



www.innovolve.com
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