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Creating a New Program
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Creating a New Program
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Creating a New Program
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Ontario Federation of Agriculture

A Growmg Tradition
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Wash Water Treatment Systems
De-dirting and Water reuse
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Wash Water Treatment Systems
De-dirting and Water reuse
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Tile Outlet Control Structures
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Tile Outlet Control Structures
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Funding Our New Categories

Wash Water - Wash Water - Tile Outlet

Water Reuse De-dirting
1. 90% up to $20,000 1. 90% up to$10,000 1.90% up to $4,000
2. 75% up to $15,000 2. 75% up to $7,500 2.75% up to $3,000
3. 50% up to $10,000 3. 50% up to S5,000 3.50% up to $2,000
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Cover Crops

S25 per acre up
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Cover Crops

+~ . | 100% of seed costs |
- up to $2,000
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Understanding Our Audience
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Understanding Our Audience

Eager Ed Distrustful Dan
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Who Delivers the Message?

Past Clients Media
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Who Delivers the Message?

Past Clients Media

Trusted Partners Associations
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Marketing the New Categories

LEAP .~

Landowner Environmental Assistance Program
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Marketing the New Categories
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Choosing the Right Message

Keep your soil
on your land
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New Tactics

Eager Ed Distrustful Dan
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Challenges
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oject Highlights
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+1,700 acres of

vegetables harvested
with de-dirting

equipment
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Saved over
17,928,000 L of
water/year
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Project Highlights

Controlled runoff on
over 70 acres of field




Project Highlights

+3,100 acres of muck soils
protected with cover crops
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Questions?

Nancie Knight, Lori McLean,
Communications Restoration Project
Specialist Specialist
n.knight@Isrca.on.co l.mclean@Ilsrca.on.ca

1-800-465-0437 x 144 1-800-465-0437 x 272
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